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Client:

Promoting EU agricultural products




Background
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“COLOURS BY EUROPE. TASTES OF EXCELLENCE.” is a ‘ y EUROPE

global campaign organised by the EU Research
Executive Agency (REA) to present and promote
European Union agricultural food and beverages
products.
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Midas PR was hired to develop and execute the
campaign in Thailand for 2021-2022.

The aim was to make consumers perceive EU .
agricultural food products as worth the price they must
pay for them —in the same way it is ‘worth’ to pay extra
for brand-name fashion items.
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https://www.facebook.com/EuagrifoodThailand
https://www.facebook.com/EuagrifoodThailand

Approach )

) ' I
THE EUROPEAN UNION SUPPORTS
CAMPAIGNS THAT PROMOTE HIGH QUALITY

AGRICULTURAL PRODUCTS.

Midas PR worked around the idea that geographical
origin is the source of added value — it guarantees
quality, safety, authenticity, and sustainability, but
most of all, it promises a unique experience.

This was supported by a combination of the following
communication activities, creating online/offline
synergies, so that each channel strengthens the
effectiveness of the other channels:

* Kick-off event in Bangkok

* Retail events

* Retail promotions

* HoReCa promotions

* KOL/influencer engagement
* Media relations



https://fb.watch/blBvD3YKph/

Retail campaign with Central Food
Hall:

* In-store activations (Central
World, Ladprao, Bangna,
Chidlom)

* Online (Tops online)

*  Truck Supermarket

Main Activities

* PR Photo Session: EU
Ambassador and Central
e Chef Table
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Intermediate
Results

The Kick-Off campaign alone generated over 370M
impressions, and the campaign’s Facebook page
obtained 3,333 new followers.

The intermediate results of the campaign after 6
months of implementation (on-going):

- Over 900,000,000 impressions

- Over 47,000,000 views of video content

- Average increase in sales of products on
promotion: 43% per month

- Estimated total PR value of over EUR700,000
with more than 350 pieces of coverage



