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Background

Cigna is a global health service company 
based in the US. The company is dedicated 
to improving the health, well-being, and 
peace of mind of their customers.

Midas PR has been working with Cigna on a 
retainer basis since 2018. 



Approach

As the retained PR agency for Cigna, it is Midas 
PR’s objectives to position Cigna as a leader in 
the health & wellbeing Industry by building a 
stronger relationship with all key targeted 
media that will lead to meaningful features in 
online and offline media. 

The agency is tasked with reinforcing the Cigna 
thought leadership in health and wellbeing and 
to take it to the next level via the launch of 
Cigna’s 360 Well-Being Survey and See Stress 
Differently campaigns among others.



Approach
The agency has been actively pursuing business 
media whilst also targeting coverage from the 
lifestyle and social sections, reporting the Cigna 
Run Therapy and the “Officecial” miniseries. 

Part of the retainer was dedicated to the 
management of crisis incidents, which Midas PR 
aided in providing Cigna with training and ongoing 
advisory to contain three of the company’s social 
media crises. 



Results
A total of 510 clippings were achieved for Cigna 
with Midas PR’s services in 2019, generating over 
THB 68 M in PR value for the US-based company.

On average 20 media guests were present at any 
of Cigna’s media events, enhancing the 
company’s relationship with members of the 
press significantly. 

4 advertorials on Forbes Thailand, Marketeer, 
Bangkok Post, and Post Today, were secured 
thanks to Midas PR’s coordination, making more 
than 500,000 impressions. 

Our strong relationship with Bangkok Post landed 
Cigna an opportunity to sponsor “Bangkok Post 
Cycling Championship 2019”, portraying Cigna 
as a company dedicated to the health and well-
being of the Thai people. 


