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The UK is taking the lead role in the fight
against lllegal Wildlife Trade (IWT). It has i British Emba
already set itself as a global leader on this - B sangkok

issue, with a domesfic ivory ban announced in oo
April 2018. Thailand has been identified as @ , o . ADN
priority country because it is not only a habitat sriish
for animails that are poached for IWT, but it \ -
also acts as a hub for fransporting IWT 1 \ a %%

products fo and from ofther counfries. @
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In 2018, the British Embassy Bangkok
approached Midas PR for the creation and
delivery of a creative campaign to raise
awareness of the illegal wildlife trade in
Thailand and its effect on not only animals, but
humans. The result is the “Elephants Are Like
Us” campaign.
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Project Brief

The “"Elephants Are Like Us” campaign aims to raise

awareness in Thailand on the illegal wildlife frade, with
a specific focus on the illegal ivory trade and what is
being done to combat against it.




Our approach to the “Elephants are like us” campaign
centered around “Inclusion Ethics” (the extrapolation
of human secial norms and moral maxims to
elephants). Insights have shown that people are more
inclined to be against killing animals that they perceive
“close” fo humans.
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Strategy

Midas PR’s strategy was to educate the public on the
species proximity of elephants and humans. We wanted
to portray that elephants were both intellectually and
behaviorally close to humans, and therefore killing them
was morally wrong.
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Public Relations
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v Creation of press releases and a media #Eley
roundtable event to official announce to
campaign to relevant media

The UK has taken a leading role in the fight
against the (Hegal wildiife trade, putting into
low s complete ban on the sale of fvory last year
To further highlight the plight of Thalelephants
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and combat the grim and illegal trade in ele ranrin
phant ivory, the British embassy has initiated
the “Elephants Are Like Us™ photo competition, ner

open to Thai social media users.

Toenter the contest, parvcipants are required
to post plctures of themselves ntercting with
elephants displaying emotional bebaviours that
We, a8 humans, can relate (o,

Pictures ropresenting the (llegal vory rade

Siwhlanuas S0 also be submitted as part of the campaign, sasfirmrSeussanu
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Actions

Social Media - Influencers Engagement
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v Sourcing and management of influencers to help create a wider
awareness for the campaign

v Creation of a social media photo contest to garner active ® .
participation from the public and user-generated confents Wit
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v Concept development and production of a viral video that ““““"“”“:““""“““"”":“ g
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Actions

Social Media - Influencers Engagement
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v Planning and execution of a university pop-up events afr two biggest universities
in Bangkok to directly engage with the tfarget audience
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CONTACT INFO

MIDAS COMMUNICATIONS INTERNATIONAL CO., LTD. MS. KARIN LOHITNAVY

Bangkok Office Managing Director - Master Connector
2034/71 Italthai Tower, 2034 New Petchaburi Rd., Karin@midas-pr.com

Bangkapi, Huay Kwang, Bangkok 10310, Thailand +66 (0) 86 044 2145

% Www.midas-pr.com
= info@midas-pr.com
& +66 (0) 2 318 3323
& +66 (0) 2318 3323




